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Facts about Estonia

Geographically, Estonia is on the north-eastern edge of the European Union, bordering Russia and Latvia.
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• Estonia has a population of just 1.3 million but is larger than Denmark or Holland.

• Tallinn is our medieval capital and by far the biggest city, with a population of around 400,000.

• The Estonian languages a finno-ugric language - resembles most to Finnish and is different from Latvian and Russian language.
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• Great food is everywhere and you can even eat marinated bear here!

• Estonia is almost 50% forest.
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In winter it gets very cold and we get plenty of beautiful snow. 

No, there are no polar bears in Estonia
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• Tartu, with 100,000 people, is our young yet timeless university town.

• Estonia has over 1,500 islands.
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In 2013, 1.94 million foreign tourists stayed overnight in the accommodation establishments of Estonia.

Compared with 2012, their number increased by 3.6% or by 66,611 in absolute numbers. The number of

foreign overnights was 3.9 million (2.3% up on 2012).
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According to the Bank of Estonia, Estonia’s tourism receipts reached a new record for the third

consecutive year, amounting to EUR 1.35 billion in 2013. This was 8.5% or EUR 105 million more than in

2012. 
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Estonian Tourist Board (ETB) is responsible for implementing Estonian national tourism policy.

As travel industry support body, ETB is part of the Enterprise Estonianetwork and contributes to achieving its goals by implementing business and regional development policies and, in close coope

Main Activities:

Marketing Estonia as a tourism destination

Coordination of tourism development programmes

Coordination of tourism research and analysis

Business consulting in tourism research, marketing, product development and training

Development and coordination of Estonian tourism information system

Development of international cooperation

On the government level, tourism policy development in Estonia is in the domain of the Ministry of Economic Affairs and Commu
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The objective of the activities of the tourism sector is to increase awareness of Estonia as a tourism destination and the in

The demand for all Estonian products and services is increased efficiently by developing the good reputation of Estonia as a 
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They arrange campaigns aimed at the general public of the target markets and organize media relations to promote the reputati

In addition to the marketing of the whole of Estonia, they deal with the development of tourism products as well as provide f
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The tourism product development programme is co-financed by the European Regional Development Fund.

The objective of tourism product development measure was the increasing of international competitiveness of Estonia as touris
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The sub-objective of the measure is the development of tourism products contributing to the decrease of seasonality.

On the basis of the objectives of the measure the investments to the three sectors out of the measure of major projects are s

The complex thematic centers and attractions directed to the visitors, including the tourism products and nature tourism prod

Tourism products and services based on national peculiarity and traditions

Development of objects of architectural value for the provision of tourism products
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In period 2007-2013 with help EU fund more than 200 million euros has been invested.
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Estonia has more than 245 museums of varying sizes that all contribute to the development of education, society, living envir

The mission of museums is to carry the continuity of culture and to create a link between the experiences of the past and the
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Estonian museums are divided into four groups, based on forms of ownership: state-owned museums and foundations founded by the s
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Some of the state-owned museums function as central museums, which means that their collections provide a thorough overview of t



25

Some of the state-owned museums function as central museums, which means that their collections provide a thorough overview of t



26

Some of the state-owned museums function as central museums, which means that their collections provide a thorough overview of t



27

Some of the state-owned museums function as central museums, which means that their collections provide a thorough overview of t



28

Most large museums are located in major cities throughout the world and more local ones exist in smaller cities, towns and ev
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Kohtla Mining Park is Municipal museum, founded by Kohtla-Nõmme Municipality. That’s how it’s started…
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The Kohtlaoil shale mine was established in 1937 by the British company New Consolidated Gold Fields Ltd, in order to supply the oil in
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Kohtla, as one of the centres of the Ida-Virumaamining area, was special because of the simultaneous underground and opencast mining, as well as the unique hand sorting prem
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On 1 April 2001, Kohtlamine was closed after 64 years of work having manufactured approximately 48,329,542 tons of oil shale.
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The preparations lasted for a few months, after which the first visitors were welcomed in the underground museum on 1 Decembe
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On 2 October 2001, the Foundation KohtlaMining Park and Museum was established in order to operate the underground museum and develop and manage the visitor and leis

Total investments to Kohtla Mining Park Museum in period 2001-2014

Is 5,6 million euros.
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The underground museum is the most attractive and exciting sight at the KohtlaMining Park, consisting of former mining gears with a total length of 1,8 
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During the underground tour, guests visit miners’ various underground work places as well as the explosives storage, travel o
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In addition to that, visitors can order a delicious miner’s lunch and enjoy it in the underground miner canteen.
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We have increased turnover approximately 2times. We are not getting any support for daily based costs from anybody.
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- Renewing the outdoor exposition
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In KohtlaMining Park we have developed a children friendly way of bringing education closer to museums. We call that place a 
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In Moleland are 3 wonderful hard working moles who are explaningto children what is important in life, how to behave and 
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We are expecting children of age of 5 until as long as you feel as a child, and want to learn more…

The educational tour will last for 1 hour and nobody will leave unhappy.
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Why all this is important for us….

Industrial heritage refers to the physical remains of the history of technology and industry, such as manufacturing and mining sites, as well as 

The industrial heritage of a region is an aspect of its cultural heritage.

That’s who we are …
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We are doing it for ourselves and for them
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And finally -

The mission of museums is to carry the continuity of culture and to create a link between the experiences of the past and the
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Estonian Deepest Experience!


